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Abstract

This study aimed to identify to the effect of Instagram on the purchasing behavior
of females, as a simple random sample consisting of (350) Females’ Syrian
university students was selected and the questionnaire was distributed to them in
a direct way, from which (77) was excluded from its lack of validity for statistical

analysis, and thus the number of questionnaires suitable for the analysis process

(273) Questionnaire only.

The researcher relied on the descriptive analytical method and a questionnaire
included on the five-point Likert scale as a tool to collect data and use the SPSS
program to analyze the data and arrive at the following study results:

>

>

The reliability of social media influencers has been found to be important in
influencing the purchasing behavior of females.

The experience of influencers on Instagram has a positive correlation in
clarifying the female position and their buying behavior.

The source attractiveness of Instagram influencers has been shown to not
significantly influence the purchasing behavior of females.

The researcher found that females are willing to buy more if the influencer
is credible, but at the same time they do not rely solely on this, as they
want to trust him.

The researcher found that the efficiency and level of experience of
influencers on Instagram affect females, but they see that experts are more
efficient than stars or celebrities, and based on the results, the study
recommended the following:

Reliance heavily on social media, especially Instagram in marketing because
of its importance in influencing purchasing behavior, especially for females.

Relying on highly reliable people for Instagram marketing

Relying experts in branding it more than relying on celebrities and stars for
Instagram marketing

Relying on highly dependable people for Instagram marketing
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