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Summary:

The current study dealt with the impact of brand equity on Syrian consumers’
purchase decision. It clarify Brand equity and Purchase Decision concepts and the
relationship between them, and targeted to identify the dimensions of brand equity
from the point of view of the Syrian consumers, and their impact on the purchase

decision in the pharmacies.

The research community is composed of Syrian society whole classes, and the
distribution of research to identify electronically on a random sample of (465)
people of Syrian society through social networking sites. The researcher has used in-
depth interviews, in addition to statistical methods. During the interviews it was
clear recognition of the importance of brand equity, but there was no realistic
example in the field of pharmacies to bring the idea to the minds of the respondents

in Syria.

Then the researcher has used the SPSS statistical system to analyze the results of
questionnaire and test the hypothesis and their correlation, using the following
statistical methods: Alpha Cronbach test to find out the reliability and validity of the
questionnaire paragraphs, and study the distribution of the sample according to
demographic variables, the Spearman’s rank correlation Coefficient, The
Independent Sample Test, and Variance test (One-Way ANOVA test).

The study reached many results, the most important of which are: Syrian

Consumers’ purchase decision is related to brand awareness, quality perceived,




brand loyalty and brand association when they make the decision to buy from

pharmacies.

There is also a difference in the effect of brand equity on Syrian consumers’

decision to buy from pharmacies according to the variables (age, educational

certificate and monthly income).

Key Words:

Brand equity, Brand awareness, Percieved quality, Brand associations, Brand

loyalty, Syrian Pharmacies.
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(Athavale. A. et al, 2015)
“Antecedents and Consequences of Pharmacy Loyalty Behavior”
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“A Study of Factors Affecting on Customers Purchase Intention- Case Study:
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(Shah S. et al, 2012)

“The Impact of Brands on Consumer Purchase Intention”
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“Brand Personality and Customer Trust in Community Pharmacies”
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(Zhu. J., 2009)
“Three essays on Brand Equity”
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“Community Pharmacies under pressure- Can Branding Help”
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“The Significance of Branding in the Pharmaceutical Industry”
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