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One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean

Efficiency 71 4.1338 .72189 .08567




One-Sample Test

Test Value = 3
95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper
Efficiency 13.234 70 .000 1.13380 .9629 1.3047
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One-Sample Statistics
N Mean Std. Deviation | Std. Error Mean
Recognition 71 4.1643 .73436 .08715
One-Sample Test
Test Value = 3
95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper
Recognition 13.360 70 .000 1.16432 .9905 1.3381
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Mean Std. Deviation | Std. Error Mean
Responsibility 71 4.5164 .53091 .06301
One-Sample Test
Test Value = 3
95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper
Responsibility 24.067 .000 1.51643 1.3908 1.6421
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One-Sample Statistics

N Mean Std. Deviation Std. Error Mean

Growth_and Development 71 3.1127 1.19249 .14152

One-Sample Test

Test Value = 3

95% Confidence Interval
Sig. (2- Mean of the Difference
t df tailed) Difference Lower Upper
Growth _and_Development .796 70 .429 .11268 -.1696- .3949
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One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean

Motivation 71 3.3239 1.00943 .11980
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One-Sample Test

Test Value = 3

95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper

Motivation 2.704 70 .009 .32394 .0850 .5629
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One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean
Training 71 2.6432 1.01782 .12079

One-Sample Test

Test Value = 3

95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper
Training -2.954- 70 .004 -.35681- -.5977- -.1159-
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One-Sample Statistics

N Mean Std. Deviation Std. Error Mean
Rules_and_ethics 71 3.5634 .96521 .11455

One-Sample Test

Test Value = 3

95% Confidence Interval of
Sig. (2- Mean the Difference
t df tailed) Difference Lower Upper
Rules_and_ethics 4,918 70 .000 .56338 .3349 .7918
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One-Sample Statistics
N Mean Std. Deviation | Std. Error Mean
Facilities 71 3.6761 .99678 .11830
One-Sample Test
Test Value = 3
95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper
Facilities 5.715 70 .000 .67606 4401 .9120
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One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean

Salary 71 2.3146 .99505 .11809

One-Sample Test

Test Value =3
95% Confidence Interval of the
Mean Difference
t df Sig. (2-tailed) Difference Lower Upper
Salary -5.804- 70 .000 -.68545- -.9210- -.4499-
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One-Sample Statistics
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Ja =

N Mean Std. Deviation | Std. Error Mean
Supervisors_support 71 4.0469 1.06502 .12639
One-Sample Test
Test Value = 3
95% Confidence Interval of
Sig. (2- Mean the Difference
t df tailed) Difference Lower Upper

Supervisors_support 8.283 70 .000 1.04695 .7949 1.2990
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One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean
Relationship_with_colleague 71 3.9577 .83558 .09916
s
One-Sample Test
Test Value = 3
95% Confidence Interval
Sig. (2- Mean of the Difference
t df tailed) Difference Lower Upper
Relationship with colleagues ] 9.658 70 .000 .95775 .7600 1.1555
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One-Sample Statistics

N Mean Std. Deviation | Std. Error Mean

Organizational _Loyalty 71 3.9190 .93901 11144

One-Sample Test

Test Value =3
95% Confidence Interval of
Sig. (2- Mean the Difference
t df tailed) Difference Lower Upper
Organizational Loyalty 8.247 70 .000 .91901 .6968 1.1413
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Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 .187% .035 .021 .92903

a. Predictors: (Constant), Efficiency
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ANOVA"P

Model Sum of Squares df Mean Square F Sig.
1 Regression 2.169 1 2.169 2.513 1182
Residual 59.553 69 .863
Total 61.722 70
a. Predictors: (Constant), Efficiency
b. Dependent Variable: Organizational_Loyalty
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2911 .645 4.511 .000
Efficiency 244 .154 .187 1.585 .118

a. Dependent Variable: Organizational_Loyalty
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Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .158° .025 .011 .93396

a. Predictors: (Constant), Recognition

3L a3 oW 2Lk Aig S8ty ¢ DPANDOVA L o 5 A &
e Y 51 cd =i B L£l58 ) Yeohlyn ) 2 a2 3 ki Sl
?‘;G"dﬂ‘ Liisl)
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 1.535 1 1.535 1.759 .189°
Residual 60.187 69 872
Total 61.722 70
a. Predictors: (Constant), Recognition
b. Dependent Variable: Organizational_Loyalty
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.079 .643 4.792 .000
Recognition .202 152 .158 1.326 .189
a. Dependent Variable: Organizational_Loyalty
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Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate

1 .231°% .053 .040 .92026

a. Predictors: (Constant), Responsibility
3L a3 oW 2aS Yk Aig S8y o ANOWA L o 5 a8
e Y 51 cd e B L1503 7 iyadatsnd ] a2 a3 kd Sy
pteds L3 31

ANOVA"®
Model Sum of Squares df Mean Square F Sig.
1 Regression 3.287 1 3.287 3.881 .053?
Residual 58.435 69 .847
Total 61.722 70

a. Predictors: (Constant), Responsibility

b. Dependent Variable: Organizational_Loyalty

Coefficients?®

Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 2.076 942 2.203 .031
Responsibility .408 .207 231 1.970 .053

a. Dependent Variable: Organizational_Loyalty
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Al 5 05521 sSRegd s ~ L 2 Growth and development Opportunity S 5 &1 |
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Model Summary

Std. Error of the
Model R R Square | Adjusted R Squarg Estimate

1 557 .304 .294 .78893

a. Predictors: (Constant), Growth_and_Development

cd Al e 0l ad oML RigS BTV & ANOKAY L g 3 5245 &

c.}\.ﬁl\ ),giﬁ.qj\
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 18.775 1 18.775 30.165 .000"
Residual 42.947 69 .622
Total 61.722 70

a. Predictors: (Constant), Growth_and_Development

b. Dependent ¥riable: Organizational_Loyalty

A



3 a 52 Sigs i@ty &1 Rageession coefficient , ) 2 da Nhe 4wl 52
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Coefficients
Unstandardized | Standardize 95.0% Confidence
Coefficients Coefficients Interval for B
Std. Lower Upper
IModel B Error Beta t Sig. Bound Bound
1  (Constant) 2.567 .263 9.749| .000 2.042 3.093
Growth_and_Developmel 434 .079 .552| 5.492| .000 .277 .592

a. Dependent Variable: Organizational_Loyalty

Harvard & 5 <43 Gobtén & Salazar (20)1 x5 3 4 a3 3 31 1 5 3
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52 5 a2 LSimple Lnear Regressionk & » 2 1 1 o b Ad ) syl 2aass Y
Motivation 52 & a3 1 | s 4 5  Qrganizatiorial loyadty ezl B3 551002 3
Jalauw [ aa il 5 J&iwal)l Q4 Ryl gdwl
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Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimatd

1 407 .161 .149 .86638

a. Predictors(Constant), Motivation

cd Al e ol ad oML RigS BTV & ANOKAY V) L g 3 5245 &

c.}\.ﬁj\ J,).i;ﬁ.ol\
ANOVA"
Model Sum of Squares df Mean Square F Sig.
1 Regression 9.929 1 9.929 13.228 .00
Residual 51.792 69 751
Total 61.722 70
a. Predictors: (Constant), Motivation
b. Dependent ¥riable: Organizational_Loyalty
3 a 52 sigs ity & U Rageession coefficient , ) 2 a3 ¥ Ja ) 5o A
é CEq)LIJL..SJJAAj‘ J};L'ﬁj\jcugfﬁﬁlhhu\c‘éjal\ﬁﬂ
O T X
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Coefficients’
Unstandardized Standardizec 95.0% Confidence Intervg
Coefficents Coefficients for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 2.679 .356 7.522 .000 1.968 3.389
Motivation .373 .103 401 3.637 .001 .168 .578

a. Dependent Variable: Organizationalyatly
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s 2 5 a2 LSimple Lingar Regressionk & » 2 1 1 o b Ad ) 5 a)l) saasi Y
Training <=2 L2311 J3 48 .« Digdnizatiohal leyalty g« 2 b3 511
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Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimats

1 440 194 .182 .84924

a. Predictors: (Constant), Training

& A ) e oYU SzedVuLAl kigS BT v & ) ANORA L L a3 A @

c.}\.ﬁj\ 2 253 L1
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 11.959 1 11.959 16.582 .000"
Residual 49.763 69 721
Total 61.722 70
a. Predictors: (Constant), Training
b. Dependent ¥rialde: Organizational_Loyalty
3 a 52 sigs @Y bl Rageessiorecoefficient , | 2 a3 Y1 Ja ) 5 A
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Coefficient$

Unstandardized Standardized 95.0% Confidence Interva
Coefficients Coefficients for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant 2.846 .282 10.083 .000 2.283 3.409
Training .406 .100 440  4.072 .000 .207 .605
a. Dependent Variable: Organizational_Loyalty
i e @l 3o s IKhopsd & Tien§2013) 45 | ;0 g e oza L33
- -« :d L oy 9 AR
:\.S‘).ﬁ:j\ GJL‘;LSJ\._JJ cg..tj.u 673:\'53 9 A [
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e il padagd s bl Lyl Ga s apeeiaShyall )
i < D S0 5 QA ) i
a2 BEI Y L) S NANN I ggRBY P oy VIS 4
s 4 5 a2 LSindple Lingar Regredsionb & = 2 1 1 o b add ) 5 a))) daais Y
< 2 SAlog MAaV I s J s g d Qrgaﬂ]izjaﬁoﬁﬁiﬂgyaltyc& wlawdd sts 1 :
G2 A 53 A4 s 069 LR Lay w45 Rulestaadiethies A g1, 2d 1)
D2 23 Al 02 2+ 47 LRgguarev & B =l N ) 5 lJa& Lall 3 lab o
O <47 Y% o & (=2 533108 5 4§11 )8 U538l Na Y ) aga
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Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimats
1 .686 A71 464 .68775

a. Predictors: (Constant), Rules_and_ethics
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cd Al e ol ad oML RigSBIY & ANOKAY V) L g 3 5245 &
&2 Lasl ) 2 23 a ]
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 29.085 1 29.085 61.491 .00G¢"
Residual 32.637 69 A73
Total 61.722 70
a. Predictors: (Constant), Rules_and_ethics
b. Dependent Variable: Organizational_Loyalty
> a 52 SigsTBTU b L Rageession coefficient, | 2 a3 ¥ Jae ) 5 A
L.gdj.aajé.a Jejﬁmia:ﬂ..la.al\ cjal.'éﬁ :\..Lij} c‘s.aﬂjéj
O THXO6 pdT
e 024 bsal ) @APRT TERR R rl ) LANS S Ll VU,
'0_67J\J§A4 Gﬁﬁdbahé‘bkﬁﬁjb\JES\A.UJ:L:SJ.&
Coefficients’
Unstandardized | Standardizeq 95.0% Confidence
Codficients Coefficients Interval for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 1.539 314 4.898 .000 912 2.166
Rules_and_ethic .668 .085 .686| 7.842 .000 498 .838
a. Dependent Variable: Organiimmal_Loyalty
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s 4 5 &2 LSimple Linear Regressionb & w2 1 1 b adl syl 2aa33 Y
ligia 3 o3 1) GM s ¢ w3 1) Organizational 4oyaltyl J < 2 Jasissd Ll Je
O2 0223 a1 1 ga s 5 2053 R0y e 2 RagilliBe WAKiNed 14 L
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Model Summary

Model R R Square Adjusted R Square Std. Error of the Estimatel

1 .525' .275 .265 .80505

a. Predictors: (Constant), Facilities

cd 4l e 0l e eMIBIGGSASI U W ANGYAY LH L 3 53k 5 i

c.}kﬁl\ ),3:';3.45\
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 17.002 1 17.002 26.233 .000"
Residual 44.720 69 .648
Total 61.722 70
a. Predictors: (Constant), Facilities
b. Dependent Variable: Organizational_Loyalty
3> 52 Sigsf@tU & L Regeessibrecoefficient , | a3 Y1 Ja) 5o AL
G saxd ) 5 saal )l aa o 24585 i) okl S0hel Rilsaas
O M wd @
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Coefficient$

Unstandardized Standardizeq 95.0% Confidence Inteal
Coefficients Coefficients for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 2.101 .367 5.718 .000 1.368 2.835
Facilities 494 .097 .525 5.122 .000 .302 .687
a. Dependent Variable: Organizational_Loyalty
Harvard & L 5 <45 Khoung & Tien 2018 4 aud 55 2 2w z3 L3 31
Ja 3 e 42353 .1 Gy ¢ w5 Business Reviews(1973) | e Y
2.,3.}\;,3) EJL.'\ ‘;us:&ﬂ.j..\ij\oj
‘;.A,.\e&..'\iﬂ‘ﬁ.b\ i s 2 MgRl N J9al )
s 4 5 &2 LSindple Lingar Regressionbuglalys o bal b o hhaks ¥S
Salary 02 & L s«1 1 5 s al Qrganizationalloyalty . «dsdkiiwiadl V) o
C__ttﬁj\j Ji i wal ) O,)J:aizG_ZI.QSJR @'Jﬁ.@)ﬁ'&.}dﬁd}a\;
(o244 byal) Jj;i) J3 3 w@47) Resquares dexlala 3laly R
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Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimatel
1 418 174 .162 .85940

a. Predictors: (Constant), Salary
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ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 10.760 1 10.760 14.58 .00C¢*
Residual 50.962 69 .739
Total 61.722 70
a. Predictors: (Constant), Salary
b. Dependent Variable: Organizational_Loyalty
3 a 52 sigs iU & L .Regeession coefficient , | 2 a3 Y Ja ) s &
é O'Lﬁ.lj.qzj\ )}AAJ\ cﬁgygjﬁj.u@ﬂ}‘\h @.i%“ssk.u
O ™ w
DV 2 d ey g2 d b el oL ESG dcwallonylll U jellasa s YL
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Coefficients
Unstandardized Standardized 95.0% Confidence Interval
Coefficiens Coefficients for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 3.007 .260 11.575 .000 2.489 3.525
Salary .394 .103 418 3.817 .000 .188 .600
a. Dependent Variable: Organizational_Loyalty
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¢ ¥ 51 ) 5 a5 SimplelLindan Regressiofbexl s 1oy 2bal 1 512
Supervisor o2 & L b« 1 11 adedad weQiganizatinalsoyally | 2 2 L3 3 1)
Ji 3 waldl b ga o2 a3l ) (036 SR 202 L4 sUPPESte L Az el A
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Model Summary
Model R R Square Adjusted R Square | Std. Error of the Estimatd
1 .357 .128 115 .88332

a. Predictors{Constant), Supervissrsupport

ed Al e 0l ad oML BigS BTV & ANOKAY L g 3 5245 &

c.}kﬁl\ J2 23 1)
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 7.884 1 7.884 10.105 .002
Residual 53.838 69 .780
Total 61.722 70
a. Predictors: (Constan§upervisos_support
b. Dependent Variable: Organizational_Loyalty
> a 52 Sigs BT Y b L Rageession coefficient , | 2 a3 Y1 Ja ) 5 A
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Coefficient$

Unstandardized | Standardized 95.0% Confidence
Coefficients Coefficients Interval for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 2.644 415 6.376] .000 1.817 3.471
Supervisos 315 .099 357 3.179| .002 117 .513
_support

a. Dependent Variable: Organizational_Loyalty

Mulki et al (2013) 4 ~ |5 Khoung & Tien (2013) 4 ~ ) L, > w3 L35
a2 bi il & Yudd 5 adle) adAbisetd @A21) 4 el oy s 38
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¢ ¥ 51 ) 5 a 5 Simple'Lindan Regsessiofbaal b A H 4 o 5 ) 2 a3 V)
i Jaeax2l ) ¢ 3a ) xw 43 Dpganizational leyalty &= 2 &3 5 L)
Ly ba 43 DR8 IR iuas « o b Relatidnshipawith celleaguest S , &1 |
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Model Summary
Model R R Sguare Adjusted R Square | Std. Error of the Estimatq
1 287 .080 .066 .90731

a. Predictors: (Constant), Relationship_with_colleagues
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c.}\.ﬁj\ J,).i;ﬁ.ol\
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 4.920 1 4.920 5.977 017
Residual 56.802 69 .823
Total 61.722 70

a. Predictors: (Constant), Relationship_with_colleagues

b. Dependent Variable: Organizational_Loyalty
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Coefficients
Unstandardized | Standardized 95.0% Confidence
Coefficients Coefficients Interval for B
Std. Lower Upper
Model B Error Beta t Sig. Bound Bound
1 (Constant) 2.663 .525 5.075| .000 1.616 3.710
Relationship_with_colleague 317 .130 .282| 2.445] .017 .058

576
a. Dependent Variable: Organizational_Loyalty
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Correlations
Relatio Growt
nship_ h_and
with_c | Supervi Rules_4 _Deve
olleagu| sors_su Faciliti | nd_ethi| Trainin | Motivat | lopme
es pport | Salary es cs g ion nt

Relationship_ Pearson Correlatio 1| .430° 128 .309" 143 130 141|277
with_colleag  sig. (2-tailed) .000| 288 .009| .235| .278| .242| .019
ues N 71 71 71 71 71 71 71 71
Supervisos_s Pearson Correlatio] .430" 1| .383"| .461"| 470" | 417" | 578" | 5517
upport Sig. (2tailed) .000 .001| .000| .000| .000f .000| .000
N 71 71 71 71 71 71 71 71
Salay Pearson Correlatio]  .128| .383" 1| .236| 497" | 631" | .660" | .636"
Sig. (2tailed) .288|  .001 .047| .000( .000| .000( .000
N 71 71 71 71 71 71 71 71
Facilities Pearson Correlatio] .309" | .461" | .236 1| 603" | .269| .274| .268
Sig. (2tailed) .009| .000| .047 .000| .023] .021| .024
N 71 71 71 71 71 71 71 71
Rules_and_e Pearson Correlatio]  .143| .470" | .497"| .603" 1| 540" | .467"| 587"
hics Sig. (2tailed) .235|  .000| .000 .000 .000| .000| .000
N 71 71 71 71 71 71 71 71
Training Pearson Correlatio]  .130 .417"| .631"| .269| .540" 1| .587"| .680"
Sig. (2tailed) 278 .000| .000| .023| .000 .000| .000
N 71 71 71 71 71 71 71 71
Motivation ~ Pearson Correlatio] ~ .141| .578" | .660" | .274| .467"| .587" 1| .696"
Sig. (2tailed) .242| .000[ .000| .021| .000| .000 .000
N 71 71 71 71 71 71 71 71
Growth_and_ Pearson Correlatio] .277| .551°| .636°| .268| .587"| .680"| .696 1

Development sjg. (2tailed) .019| .000[ .000| .024| .000[ .000| .000
N 71 71 71 71 71 71 71 71

**_Correlation is significant at the 0.0é&vel (2tailed).

* Correlation is significant at the 0.05 levett@led).
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Research Summary

Student: Rama Ballouze

Title: A Study to Identify Factors Affecting MDS's Employees Organizational Loyalty in
Syria

Syrian Virtual University Year 2019

Supervised by Dr. Abdulhameed Alkhalil.

The purpose of the current study is to identify the factors affecting Méhgx¥oyees
organizational loyalty and investigate the methods to increase it as weklasd the light
on the actual factors decreasing this loyalty and how to minimize these factors in an
attempt todecreasemployees' turnover, retain existexpertisesand improve employees
innovation and efficiency. As well as, increase dompan's poductivity and continuous

growth and adapt with the enormous change of the surrounding environment.

The study population consists of MDS's employees. A survey has been distributed to 80
randomly sampled subjects. The researcher used simple lineassiegrand one sample

t-test in SPSS to describe and analyze study results.

The results of this study show a strong positive organizational loyalty in MDS. This
loyalty was affected by (In descending order) rules and common ethics inside the
company,provided facilities, growttand developmenbpportunities employees training,

wagesmot i vation system, supervisors’ support

The current study provides a number of solutions and suggestioashemcethe
efficacy of rules and common ethics and the provided facilities of the company as well as
to improve growth and developmespportunities inside the compartiie wages anthe

motivation system.

Keywords:

Organizational Loyalty, organizational satisfactionernl environment.
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