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Course Description: Principles of Marketing 

1- Basic Information: 

Principles of Marketing Course Name 

PM541 Course ID 

14 Contact Hours (Registered Sessions) 

14 Contact Hours (Synchronized Sessions) 

- Midterm Exam 

75 min Exam 

14 Registered Sessions Workload 

14 Synchronized Session Workload 

28 Credit Hours 

 

2- Pre-Requisites: 

Course ID 

None - 

 

3- Course General Objectives:  

    The course aims to introduce the concept of marketing ,marketing environment, marketing mix, and identify the tools used by 

the marketer to apply marketing strategies and policies. It also identify the  marketing research areas, and explain the concept of 

services marketing, banking marketing, the e-marketing. 
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4- Intended Learning Outcomes (ILO): 

Code Intended Learning Outcomes 

ILO1 
Understand the concept of Marketing 

 

ILO2 Understand the Marketing environment 

ILO3 Identify the Marketing mix 

ILO4 Know the marketing research 

ILO5 Understand the Marketing Research Areas 

ILO6 Identify the Services Marketing  

ILO7 Understand the Banking Marketing 

ILO8 Identify the E-Marketing 

ILO9 Know General terms in the management of the marketing process 

5- Course Syllabus  (28 hours of total synchronized sessions;28 hours of total Recorded Sessions)  

 RS: Recorded Sessions; SS: Synchronized Sessions;  

Additional Notes Type SS RS Course Syllabus ILO 

 
 Exercises 

 Assignments 
  Chapter1 :Introduction to ILO1 
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 Seminars 

 

 Practices 

 Others 

Marketing 

 

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  
Chapter2:Marketing 

environment 
ILO2 

 

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  
Chapter3:Marketing mix 

 
ILO3 

 

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  

Chapter4:marketing research 

 

ILO4 

 

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  

Chapter5:Marketing Research 

Areas 

 

ILO5 

 

 Exercises 

 Assignments 

 Seminars 

jects 

 Practices 

  
Chapter6:Services Marketing  

 
ILO6 
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 Others 

 

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  
Chapter7:Banking Marketing 

 
ILO7 

 

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  
Chapter8:E-Marketing 

 
ILO8 

chapter 11: Communication strategies in 

public relations campaigns 

  

 Exercises 

 Assignments 

 Seminars 

 

 Practices 

 Others 

  

Chapter9:General terms in the 

management of the marketing 

process 

 

ILO9 

6- Assessment Criteria (Related to ILOs) 

ISC   Ex Exams  Rpt Reports 

PF2F  PW  

 

ILO Code ILO Intended Results 
Assessment Type 

ISC PW Ex PF2F Rpt 

ILO1 Introduction to Marketing  X X X  X 

ILO2 Marketing environment  X X X  X 

ILO3 Marketing mix  X X X  X 

ILO4 marketing research  X X X  X 

ILO5 Marketing Research Areas  X X X  X 
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7-Practice Tools: 

Description Tool Name 

  

8-Main References 

 5002جابت عبد الرحمان إدريس، جمال الدًن محمد المرس ي، التسويق المعاصر، الطبعة الأولى، الدار الجامعية، الإسكندرية،

7331رة، الناشر غير مبين، اهرة التسويق، الطبعة الثالثة، القمحمود صادق بازرعة، إدا  

 

9-Additional References 

 . 5000ك بين النظرية والتطبيق، الناشر غير مبين، هلوك المستليمان، سلي سلأحمد ع

نشر لالدار العربية ل،رةهية السارعة، جامعة القالومات التسويقية، مطبعة كلأمينة محمود حسين محمود، هظم المع

 7332والتوزيع،

 5007،اعة طبلوالعشرين، دار قباء ل ثيجيات التسويق في القرن الحاديار أمين عبد العسيس حسن، است 

 .7332ك، الطبعة الأولى، المستقبل لمنشر والتوزيع،هلمحمد عبيدات، سموك المست

 5002،والطباعة توزيعللويق المعاصر، عمان، دار الميسرة ي عبيدات، أساسيات التسعير في التسلمحمد ع

  7331رة، هية السارعة، جامعة القالمحمود صادق بازرعة، بحوث التسويق، مطبعة ك.

 5005تنمية الإدارية، لي شتا، طرق البحث الاجتماعي، المنظمة العربية للسيد ع  

  

 

ILO6 Services Marketing   X X X  X 

ILO7 Banking Marketing  X X X  X 

ILO8 E-Marketing  X X X  X 

ILO9 
General terms in the management of 

the marketing process 
 

X X X 
 

X 


