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Corporate Social Responsibility and Business Ethics

1- Basic Information:

Course Name Cor_porate Social Responsibility and Business
Ethics

Course ID BMN309

Contact Hours (Registered Sessions) 18

Contact Hours (Synchronized Sessions) 18

Mid Term Exam

Exam 75 Min

Registered Sessions Work Load 18

Synchronized Session Work Load 18

Credit Hours 4

2- Pre-Requisites:
Course ID
Introduction to Marketing BMN202
Human Resources Management BMNZ203
Introduction to Economics BEC101
Principles of Accounting BAC101

3- Course General Objectives:

This course aims to introduce the new role of companies in taking in charge a new
form of responsibility, which is the social responsibility towards all the stakeholders
with whom they have a relationship. This course defines the historical development of
this concept and the most important theories that have been addressed to it, with an
explanation of attitudes of companies directors towards this new responsibility. The
course also shows how to apply the social responsibility in all business functions of
management, methods of measurement and accounting disclosure, and clarifying the
difficulties and obstacles to its application. This course also illustrates the relationship
between the concept of social responsibility and the concept of business ethics and the
growing interest in ethics in all business functions.
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4- Intended Learning Outcomes (I1LO):

Code | Intended Learning Outcomes

ILO1 | Understand the historical development of the concept of social responsibility.

ILO2 | Understand the various theories that studied the social role of companies.

ILO3 Upderstand_ the different attitudes of managers towards corporate social responsibility, both
with or against.

ILO4 _Understan_d the concept of business ethics, its importance and the reasons that have led to
increased interest in this concept.

ILOS5 | Understand how to apply the practices of CSR in the different functions of management.

ILOG IUndlerstand the obstacles of CSR application on the individual, organizational and legislative
evels.

ILO7 | Understand the 1SO 26000 related to the CSR.

ILO8 | Learn how to calculate indicators and criteria of CSR measurement.

ILO9 | Recognizes the importance of CSR disclosure.

5- Course Syllabus (18 hours of total synchronized sessions)

ILO

Course Syllabus

RS

SS

Type

Additional Notes

ILO1

e Chapterl- Corporate Social
Responsibility (CSR): Evolution
of the concept and the
definitions

Exercises
Assignments
Seminars
Projects
Practices
Others

ILO2

e Chapter2- Theories of CSR and
its dimensions

1.5

1.5

Exercises
Assignments
Seminars
Projects
Practices

Others

ILO3

e Chapter3- Attitudes of
companies towards CSR

1.5

1.5

Exercises
Assignments
Seminars
Projects
Practices

Others

ILO4

e Chapter4- Business Ethics

1.5

1.5

5 e Y e o o e £ [ o e R R Y £ [

[
(]

Exercises
Assignments
Seminars
Projects
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[1 Practices
[] Others
[1 Exercises
Assignments
e Chapter5- CSR domains of ) Seminars
ILO5 application 45 |45 | Projects
[1 Practices
[1 Others
[1 Exercises
Chapter6- Obstacles of CSR Assignments
¢ Lhaptero- Lbstacles o ] Seminars
ILO6 agsle:;:r;artrl](;rgtand the role of 15 |15 " Projects
9 [] Practices
[1 Others
[1 Exercises
Assignments
ILO7 | e Chapter7- 1SO26000 and 15 | 15 ] Seminars
ILOS8 Measurement of CSR ' " | [ Projects
[1 Practices
[1 Others
[1 Exercises
xI Assignments
) (] Seminars
ILO9 | e Chapter8- Accounting of CSR 15 |15 ") Projects
[1 Practices
[1 Others
6- Assessment Criteria (Related to ILOs)
ISC | Interactive Synchronized Collaboration Ex |Exams | | Rpt| Reports
PF2F | Presentations and Face-to-Face Assessments PW | Practice Work
ILO Assessment Type
Code ILO Intended Results 1sc | PW | Ex | PE2F | Rpt
ILO1L Understand the historical
development of the concept of X
social responsibility.
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Understand the various theories that

ILO2 | studied the social role of X X
companies.
Understand the different attitudes of

ILO3 | managers towards corporate social X X

responsibility, both with or against.

Understand the concept of business
ethics, its importance and the
reasons that have led to increased
interest in this concept.

ILO4

Understand how to apply the
ILO5 | practices of CSR in the different X X
functions of management.

Understand the obstacles of CSR
application on the individual,

ILO6 organizational and legislative X X
levels.
Understand the ISO 26000 related

ILO7 | {0 the CSR. X X
Learn how to calculate indicators

ILO8 and criteria of CSR measurement. X X

ILO9 Recognizes the importance of CSR X X

disclosure.

7- Practice Tools:

Tool Name Description

8- Main References

Lelaay) Adgswdl o glaly) cligaag adly ((2016) ¢ bl camud 5 L) ¢ 2l @
L Galaadly @Y A alka¥ Aealdl) clGal e e o Adada Au)p )AS il
Alal) 4 glally ApalaiBV) agleall Alule —Zpalall culuhally Cisaall (ppii daals Aae (dy) paud)
.(4) 2220 (38)

lginal) Ao lghiluladly Ao laia) Adgsmall Adisudl) slad) ((2003) (s 5 cs2eall @
g peativeall daalal) 35S Al
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JE (n dslaad) Algpua) o dpulaall (gul 48] g2 ((2009) Al desa ol
Cpbadd Gow B Aajaal) daalaadl clS ) o Al dul ) dalad) daabual) s yal
doulaall 8 prieald) da 0 o Jaall LSS allieS A jall oda cuedi o(Adlal) ()55
sl s Aol and 3 ladll IS 3 36 —ApeBluY) dxalal) ¢y il

Aol e e Al ) Galalal) el Cpead B Jlee¥) ClBAT )8 ((2013) sl @) 0
Alisall daala ¢ pinale Al oA Jad) 4 ka3

o e ldia¥) Adgguall go aulaall Flady) (2012) cAld e ccilagi 5 il e o Uay
e i —daallall LY L8] Alae cApadla) cijlaal)

Glabiia B dLadaill) 481 delada¥) ddgswal) ((2012) daS als 5 sase iyl
idgsaally JlaeY) cladiie sl Joall bl Bghady fad Jua il Aay :dpmalaall Jlas¥)
DLl 15 A 14 e Sihadl )l dxals —dpeLanY!

Sy e cJlas ) GLBNAT Aelaia¥) Al gwall ((2014) ¢l pndll 5 i dena ¢ puals
B opeall s ddas siall Gl 5 plall el g iz siball ailatl) S je ¢(Buliad daalas

Gl dnse (Jlas ¥ @S pd B Jlae ) Al gipmay 3 0Y) CLBMAT ((2006) 2 ani cand
Ao Al a5 gl 5 aall

Al dslainy) Adgpamall Jilall B Jlee¥) clabiio Aladia) s anli ((2014) ¢ adie Auag
LObas Anala )5S Ay o@oibad) Qi) cluusa (e dde Jo Ak

9 A iy Adgsaal) ((2007) (Gune e o (gralall ¢ paidl e jalha ¢l
Al Aaghall ¢ paall Jils s caeaiaally Jlas¥) s Jles Y cl@AT

e Bader, F., (2014), La responsabilité sociale des entreprises (RSE) dans les

périodes de crise: le cas des entreprises syriennes, 32e Université d'été de

I’ Audit Social (IAS), Aix-en—Provence, France, 28-29 Aout 2014.
e Bowen, H. R. (1953). Social Responsibilities of the businessman, Harper
&Brothers.
e Carroll, A.B. (1979). A Three-dimensional Model of Corporate Social
Performance, Academy of Management Review, Vol. 4 , N°4, 497-505.
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Carroll, A.B. (1991). The Pyramid of Corporate Social Responsibility:
Toward the Moral Management of Organizational Stakeholders, Business
Horizons, Vol. 34, N° 4, 39-48.

Clarkson M.B.E. (1995). «A Stakeholder Framework for Analyzing and
Evaluating Corporate Social Performancey, Academy of Management Review,
Vol. 20, N° 1, 92-117.

Freeman, R. (1984). «Strategic Management : A Stakeholder Approachy,
Pitman Londres.

Friedman, M. (1962). «Capitalism and Freedomy, Chicago, University of
Chicago Press.

Garava, Th.N., Heraty, N., Rock, A. and Dalton, E, (2010). Conceptualizing
the Behavioral Barriers to CSR and CS in Organizations: A Typology of
HRD Interventions, Advances in Developing Human Resources 12(5) 587-613.
ISO (2010). Discovering ISO 26000, International Organization for

Standardization.
Jamali, D., Sidani, Y., ElI-Asmar, Kh. (2009). “A Three Country Comparative

Analysis of Managerial CSR Perspectives: Insights From Lebanon, Syria and
Jordan.” Journal of Business Ethics 85: 173-192.
Quazi, A., and O’Brien, D. (2000). “An empirical test of a cross-national model

of corporate social responsibility.” Journal of Business Ethics 25: 33-51.

Schermerhorn, R. J., (2001). Management, 6th Edition, John wily & Sons, Inc,
PP: 128-1209.

Wiely, C. (1995), “The ABC of Business Ethics— Definitions philosophies

and implementation”, Industrial Management , January—February .
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o Wood D.J. (1991). «Corporate Social Performance Revisited», Academy of

Management Review, Vol.16, N° 4,.691-718.

9- Additional References

Al 218 o Ao laay) Adgpwall Ao A (2011) Gaen (b 5 Vs Gl 2e ¢« jadl @
il (Al drals clesSall y labiiall Sudial) oY1 Jea S sl L) ccls il
eAlbareda, L., Lozano and J.M.,Ysa, T., (2007). Public Policies on Corporate
Social Responsibility: The Role of Governments in Europe, Journal of Business
Ethics (2007) 74:391-407.
e Johnson, G., Scholes, K., Frery, F. (2000). Stratégique, Public Union.
eLivre vert (2001). Promouvoir un cadre européen pour la responsabilité

sociale des entreprises, commission de la communauté européenne, Bruxelles.
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