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Course Description: Introduction to Tourism

1- Basic Information:

Course Name Introduction to Tourism
Course ID TGT401
Contact Hours (Registered Sessions) 24
Contact Hours (Synchronized Sessions) 18

Mid Term Exam -

Exam 75 min
Registered Sessions Work Load 36
Synchronized Session Work Load 18
Credit Hours 4
Course Level 4

2- Pre-Requisites: None

Course ID

NoOne | e
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3- Course General Objectives:

The course aims to introduce students to the concept of tourism and its characteristics,
the tourism market and its components, the historical development of tourism through
the ages, the definition of the economic and social importance of tourism, and the extent
of the tourism sector's participation in the global economy, with the student acquainting
the student with the types of tourism and the importance of tourism classification and
forms of tourist reception, and then introducing tourism planning And its requirements,
levels and planning methodology in tourism organizations. The course also aims to
introduce the concept of tourism demand and its characteristics, stages and types of
tourist demand and the factors set for it. As well as introducing the tourism offer and its
components and elements and its characteristics, as well as introducing the concept of
the tourism product and the principles of forming the tourism product and its
characteristics and the life cycle of the tourism product, and then the course deals with
introducing the student to the pricing of the tourism product and its objectives and the
factors affecting the pricing of the tourism product and how the pricing of the tourism
product, as well as strategies for pricing the tourism product, After that, the student is
acquainted with the tourism promotion and its objectives, elements and tools, as well as
the request is defined with the topic of tourist attractions, the factors of selecting tourist
attractions and the components of various tourist attractions, Then the economic,
environmental, cultural and social impacts of tourism and the means of its development
are presented, and in the last part of the book the student is introduced to international
tourism organizations, the reasons for their emergence and their types, whether

governmental or non-governmental.
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The main objective of the Introduction to Tourism course is as follows:

9.

Knowing the basic concepts about tourism and the tourism market and its
components.

Learn about the historical development of the tourism industry and study the stages
of this development.

Realizing the economic and social importance of tourism and the extent of tourism’s
contribution to the scientific economy.

Knowing the types of tourism, their requirements, and the forms of tourist reception
Possessing the skill and methodology of tourism planning in tourism organizations.
Understanding the nature of tourism demand and supply and analyzing the factors
affecting both tourism demand and supply.

Understanding the nature and principles of the tourism product, analyzing the product
life cycle, and possessing the skills to create a new tourism product.

Knowing how to price the tourism product, and having the skills to define pricing
strategies for tourism products and their tools.

Study and analyze the elements, tools and objectives of tourism promotion.

10. Understand the comparison between the elements of tourist attractions and the

factors of selecting tourist attractions.

11. Realizing the economic, environmental, cultural and social impacts of tourism, and

analyzing the methods of building and developing tourism.

12. Analyzing the causes of the emergence of international tourism organizations and

studying governmental and non-governmental international tourism organizations.
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4- Intended Learning Outcomes (ILO):

Code | Intended Learning Outcomes
Knowing the basic concepts about tourism and the tourism market and its

oL components.

Learn about the historical development of the tourism industry and study the

L0z stages of this development.

Realizing the economic and social importance of tourism and the extent of

ILO3 tourism’s contribution to the scientific economy.

Knowing the types of tourism, their requirements, and the forms of tourist

IO reception
Possessing the skill and methodology of tourism planning in tourism

105 organizations.

Understanding the nature of tourism demand and supply and analyzing the

10O factors affecting both tourism demand and supply.

G Understanding the nature and principles of the tourism product, analyzing the
product life cycle, and possessing the skills to create a new tourism product.
Knowing how to price the tourism product, and having the skills to define

108 pricing strategies for tourism products and their tools.

ILO9 | Study and analyze the elements, tools and objectives of tourism promotion.
Understand the comparison between the elements of tourist attractions and the

ILO10 factors of selecting tourist attractions.

. Realizing the economic, environmental, cultural and social impacts of tourism,

and analyzing the methods of building and developing tourism.
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Analyzing the causes of the emergence of international tourism organizations
ILO12 | and studying governmental and non-governmental international tourism

organizations.

5- Course Syllabus (24 hours of total Recorded Sessions, 18 hours of total synchronized sessions)

e RS: Recorded Sessions; SS: Synchronized Sessions;

ILO Course Syllabus RS | SS Type Additional Notes
Tourism: Concept ] Exercises
and characteristics 1 Assignments
_ In this theoretical and
[J Seminars _
ILO1 2 |15 _ practical book they are
] Projects _
integrated together
1 Practices
1 Others
Historical 1 Exercises
development of 1 Assignments _ _
: _ In this theoretical and
tourism 2 115 [[] Seminars _
ILO2 _ practical book they are
] Projects _
integrated together
1 Practices
1 Others
The economic and [1 Exercises
. In this theoretical and
social importance of 1 Assignments
ILO3 _ practical book they are
tourism 2 | 15 |[J Seminars _
integrated together
] Projects

|
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1 Practices
1 Others
Types of tourism 1 Exercises
1 Assignments
_ In this theoretical and
1.5 | [J Seminars _
ILO4 _ practical book they are
] Projects ]
integrated together
1 Practices
1 Others
Tourism Planning ] Exercises
[ Assignments _ _
_ In this theoretical and
1.5 | [J Seminars _
ILO5 _ practical book they are
1 Projects _
integrated together
1 Practices
1 Others
Tourist demand and ] Exercises
supply 7 Assignments _ _
_ In this theoretical and
1.5 | [J Seminars _
ILO6 _ practical book they are
1 Projects _
integrated together
] Practices
1 Others
Tourist product ] Exercises In this theoretical and
ILO7 1.5 | [0 Assignments| practical book they are
1 Seminars integrated together
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] Projects
1 Practices
1 Others
Tourist product 1 EXxercises
pricing 7 Assignments _ _
_ In this theoretical and
2 |15 | Seminars _
ILOS8 practical book they are
] Projects _
integrated together
1 Practices
[ Others)
Tourism promotion ] Exercises
1 Assignments _ _
_ In this theoretical and
2 | 15| Seminars _
ILO9 practical book they are
] Projects _
integrated together
1 Practices
1 Others
Tourist Attractions ] Exercises
1 Assignments _ _
_ In this theoretical and
[J Seminars _
ILO10 practical book they are
2 |15 |01 Projects _
integrated together
1 Practices
1 Others
ILO11 The economic, ] Exercises In this theoretical and
environmental, 2 | 15|10 Assignments| practical book they are
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cultural and social
Impacts of tourism
and the means of its

development

Seminars
Projects
Practices
Others

integrated together

ILO12

World tourism

organizations

[

[

[

H

] Exercises
1 Assignments
1.5 | [J Seminars
] Projects
] Practices
O

Others

In this theoretical and

practical book they are

integrated together

6- Assessment Criteria (Related to I1LOs)

ISC Interactive Synchronized Collaboration Ex | Exams | Rpt | Reports
PF2F Presentations and Face-to-Face Assessments | PW | Practice Work
ILO Assessment Type
ILO Intended Results PF
Code ISC | PW | Ex | o | Rpt
Learn the basic 1. Learn the basic concepts
concepts of tourism of tourism.
ILO1 - 2. Determine the
and the tourism market | < VI v Vv v
and its components components of the
tourism market
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Learn about the
historical development | 1. Learn about the
of the tourism industry historical development
and study the stages of of the tourism industry.
ILO2 | this development . Astudy of the stagesof | | v | v
the historical
development of tourists
through the ages
Realizing the economic
and social importance . Realizing the economic
of tourism and the and social importance of
Cm? tourism.
ILO3 z);:]etrrlitbﬁi?r? i;srt]?]es . Determine the extentof | ¥ | ¥ | ¥
scientific economy tourism’s contribution to
the scientific economy
Determine the types of | 1. Determine the types of
tourism, their tourism and the
requirements, and the requirements for each.
ILO4 | forms of tourist 2.The ability to determine I
reception the forms of tourist
reception
Possessing the skill and | 1- Possessing the skill and
methodology of methqdolggy of.tourism
ILos | tourism planning in plannl_ng In tourism R
tourism organizations organizations
. Determine the types of
tourism plans
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Understand the nature | 1 Understand the nature of
of tourism demand and tourism demand and
supply and analyze the supply
ILOG fact(_)rs affecting both . The ability to analyze vl
tourism demand and the factors affecting both
supply tourism demand and
supply
Realizing the nature of
the tourism product
and its principles, . Having the ability to
analyzing the product understand the nature
life cycle, and and principles of the
ILO7 possessing the skills to 'flf’#”sm product. A
create a new tourism . The ability to analyze
product the product life cycle.
. Have the skills to create
a new tourism product
Knowing how to price | 1. Know how to price the
the tourism product, tourism product.
and having the skillsto | 2 Haying the ability to
ILO8 | define pricing define pricing strategies | ¥ | ¥ | ¥
strategies for tourism for tourism products and
products and their tools their tools.
Study and analysis of . The possibility of
tourism promotion studying and analyzing
ILO9 |elements, tools and the elements of tourism VI v Vv
objectives promotion.
. Determine the tools and
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objectives of tourism
promotion.

Understand and

compare the elements
of tourist attractions
and factors of selection

. The ability to make a

comparison between the
elements of tourist
attractions.

ILO10 : : ; i v | vV |V
of tourist attractions . Having the ability to
determine the factors for
selecting tourist
attractions
Realizing the . Possessing knowledge
economic, about the economic,
environmental, cultural environmental, cultural
and social impacts of and social impacts of
ioar | ™ Pags 0 fouriST viviv
tourism, and analyzing
the methods of . The ability to analyze
building and ways to build and
developing tourism develop tourism
Analyzing the causes . The ability to analyze the
of the emergence of causes of the emergence
international tourism of international tourism
organizations and organizations.
. Identify the reasons for v v v

ILO12 | studying governmental
and non-governmental
international tourism

organizations

studying governmental
and non-governmental
international tourism
organizations
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7- Practice Tools:

Tool Name Description

Nonone | —memmemee-

8- Main References

— Ahmad Fawzi Mallokhia. (2001). Introduction to the science of tourism. Egypt,
Cairo: University Thought Publishing House.

— Ahmed Maher and Abd al-Salam Abu Qahf. (1999). Organization and management
of tourist facilities. Alexandria, Egypt: The Modern Arab Office.

— Ahmed Mohammed Al-Khudairi. (2007). The development of tourism in the world.
Cairo: Madbouly Library.

— Akram Atef Rawashdeh. (2009). Ecotourism: foundations and foundations.
Amman, Jordan: Dar Al-Raya for Publishing and Distribution.

— llyas Sarab Naim al-Zahir. (2001). Tourism Principles. Jordan, Amman: Maisarah
House for Publishing, Distribution and Printing.

— Tayseer Zahir. (2014). Tourism Principles. Damascus: Damascus University.

— Thamer Al-Bakri (2005). Marketing is a contemporary basis and concepts. Jordan:
The Author.

— Hussein Abdul Sami Sabry. (1992). The assets of tourism marketing. Cairo.

— Interview with Khaled and Alaa Al-Sarabi. (2001). Modern tourism marketing.
Jordan, Amman: Dar Zael for publication and distribution.

— Khalil Muhammad Saad. (2017). Principles of Tourism Science (Volume One).
Algeria: Jaffa Scientific Publishing and Distribution House.

— Zainab Alewa. (2014). Evaluating the impact of tourism activity on economic
growth in Egypt. Arab Economic Research (6).

— Zawy and Ahlam Khan's figurehead. (2010). Ecotourism and its impact on the
development of rural areas. Economic research.

— Talaat Asaad Abdel-Hamid. (2000). Marketing strategies. Alexandria.

— Maher Abdel Aziz. (2011). Tourism industry. Jordan, Amman: Zahran House for
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Publishing and Distribution.

Maher Odeh North and others. (2015). New digital media. Jordan, Amman: Dar Al-
Aamal Publishing for distribution.

Muthanna Taha Al-Houry. (2000). Tourism Principles. Jordan, Amman: Al-Warraq
Foundation for Publishing and Distribution.

Muhammad Al-Tai. (2006). Tourism and hotel management. Jordan, Amman:
Knowledge Treasures for Publishing and Distribution.

Muhammad Hussein Bazraa. (1998). Public relations and tourism. Cairo: House of
Knowledge.

Muhammad Khamis Al-Zouka. (1992). The tourism industry from a geographical
perspective. Alexandria: University Knowledge House.

Muhammad Suleiman Jaradat Hawari Mirag. (2004). Tourism and its impact on
global economic development. The state of the Algerian economy. Al-Baghh
Magazine (1).

Muhammad Obaidat. (2008). Tourism Marketing: A tourist entry. Jordan, Amman:
Wael Publishing and Distribution House.

Muhammad Othman Ghoneim. (2004). Tourism planning and development. Jordan
Amman.

Mohaya Zaitoun. (2020). Tourism, the future of Egypt, between the potential for
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Marwan Abu Rahma and others. (2001). Marketing tourism services. Amman,
Jordan: Dar Al-Baraka for Publishing and Distribution.

Mustafa Abdel Qader. (2003). The role of advertising in tourism marketing. Cairo:
University Foundation.

Mustafa Youssef Kafi. (2018). Tourism Industry and Tourism Security. Damascus:
Raslan House for Printing and Publishing.

Naji Al-Touni. (2001). The role and prospects of the tourism sector in the
economies of the Arab countries. Kuwait: Arab Planning Institute.

Nadim Shamsin (2001). Tourism Principles. Damascus: Geographical Tourism
Association.

Nour Aldrin Hormuz. (2006). Al-Khatait Tourism and Tourism Development.
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Series of economic and legal sciences (8)
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— Ayman Brinji. (2009). Tourism services and their impact on consumer behavior - A
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University Boumerdes.

— Badia Boualgain. (2006). Tourism investments and the problem of marketing the
tourism product in Algeria. Algeria: PhD Thesis, University of Algeria.

— Belkacem Twiza. (2016). Tourism promotion and its impact on activating tourism
in Algeria, a case of a sample of regional tourism vehicles. Algeria: PhD thesis in
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