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1. Itis 5:00 p.m. on a weekday and you are with friends at a restaurant
selecting a beverage. How important are each of the following to you
when selecting a beverage to consume immediately?

Extremely Somewhat Somewhat Extremely
unimportant unimportant important important

Low price

Energy - boosting
Healthy
Thirst-quenching

Good taste

Good social drink T
Radio button "choose all that apply" t

1. What is your beverage of choice at a restaurant/that you consume
most often? Click on the arrow for choices.

I - | o | drop down menu of choices k

2. Gender
Radio button
! Male <———| ‘“choose one"

Female

3. Age (please use number, not a word)

| | <— [Open-ended |
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