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ALl A3y
# s 2020 sudl 20 ¢ siadl ) Jana (pS/padud)
1 China 1,439,323,776 0.39 % 153
2 India 1,380,004,385 0.99 % 464
3 United States 331,002,651 0.59 % 36
4 Indonesia 273,523,615 1.07 % 151
5 Pakistan 220,892,340 2.00 % 287

Source: WORLD METER (2020)
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https://www.worldometers.info/world-population/china-population/
https://www.worldometers.info/world-population/india-population/
https://www.worldometers.info/world-population/us-population/
https://www.worldometers.info/world-population/indonesia-population/
https://www.worldometers.info/world-population/pakistan-population/
https://www.worldometers.info/world-population/population-by-country/
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https://www.statista.com/statistics/263775/gross-domestic-product-gdp-per-capita-in-china/
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Source: International Monetary Fund (2019)
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https://en.wikipedia.org/wiki/Luxembourg
https://en.wikipedia.org/wiki/Switzerland
https://en.wikipedia.org/wiki/Macau
https://en.wikipedia.org/wiki/Norway
https://en.wikipedia.org/wiki/Republic_of_Ireland
https://en.wikipedia.org/wiki/Qatar
https://en.wikipedia.org/wiki/Iceland
https://en.wikipedia.org/wiki/United_States
https://en.wikipedia.org/wiki/Singapore
https://en.wikipedia.org/wiki/Denmark
https://en.wikipedia.org/wiki/Australia
https://en.wikipedia.org/wiki/International_Monetary_Fund
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https://www.imf.org/external/datamapper/NGDP_RPCH@WEO/OEMDC/ADVEC/WEOWORLD
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https://data.albankaldawli.org/indicator
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https://geerthofstede.com/culture-geert-hofstede-gert-jan-hofstede/6d-model-of-national-culture/
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Oe s AW Loall Gl WV dps ylaall Do il Dall cdeal) L (Sl La Ll Al
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a = g 1=

= 5 2 g = 5 g E

S Bl = = S = 3 & S

= <) = 25y = o D S D g °c L

x © = g = R3] = = = = <y S o = = L
= o S S o = D D [<3) © = <24 D = L
T = (%] = = =] = = = <3} “x L = L D o
(22 T =i 5 = st = = = = D - 1 L £ S
=2 g e 2 2 = s o S ® £ & < g g =

= s wv

= & Country EQl S & 2 8 B 8 &8 8 B £ & E =
1 1 HongKong 00 933 753 838 931 903 1000 %4 892 864 950 90.0 900
2 2 Singapore Yl o6 974 924 951 904 97 800 98 910 853 948 850 800
3 3 New Zealand 02 950 835 97 710 504 986 910 867 875 924 800 800
4 1 Switzerland 02 853 820 80 705 648 93 754 725 852 8.4 80 900
5 4 Australia 00 791 865 799 628 601 8.2 83 841 866 8.6 800 900
6 2 lIreland 01 &8 684 780 763 774 890 831 753 870 80 900 700
7 3 United Kingdom 7890 09 923 859 88 647 482 686 929 735 812 80 900 800
8 1 (anada JI 00 8.0 694 846 768 513 831 819 737 772 868 800 800
9 1 United ArabEmirates 761 0.0 818 871 788 992 688 889 799 8L1 809 844 400 60.0
10 5 Taiwan 730 07 84 701 692 750 906 916 932 609 844 870 600 600

Source: HERITAGE, (2020)
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https://www.heritage.org/index/ranking
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TOP COUNTRIES
@ DENMARK + 88/100
© NEW ZEALAND + 87/100
© FNLAND - 85/100
@ siNGAPORE + 85/100
© sweoen - 85/100
© SswiTZERLAND - 85/100

The World Economic Forum (2018)
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https://www.weforum.org/agenda/2019/02/least-corrupt-countries-transparency-international-2018/
https://info.worldbank.org/governance/wgi/Home/Reports

(Governance Indicators, 2020
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:(Competitive rivalry) cilakiiall cpm (w8l Bad 3a] o dalgad) 3-4

S dctiall doai o Saan Gl Aage ) anhall saill doay - € 56 deliall sl 550 dlayal GsSen -
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Toyota Prius Prime S 27,595
TOYOTA

Tesla Model X T = = L = D 25.1co
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Honda Clarity PHEV EEXOINIDA 18,602
="
Chevrolet VVolt S 18,306
CHEVROLET
Chevrolet Bolt EV =" 18,019
CHEVROLET
Nissan LEAF g3 14,715
BMW 530e ) 8,664
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Others 55,705

Source: Statista, 2018
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O smdliall ;
Tesla 4 y& sl oy el adl) La
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8541 5 g8l 5 48l a1 5 g8 5 481 Al8ial) 5 g8l 5 68l A1) 5 g8 5 48l
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Category
Retail
Technology
Technology
Technology
Payments
Retail
Technology
Technology
Fast Food

Payments

Brand Value *

2020 $Mil.

415,855

352,206

326,544

323,601

186,809

152,525

150,978

147,190

129,321

108,129

Contribution

4

4

Brand Value

Brand ## %Change

2020 vs.2019

+32%

+14%

+30%

+5%

+5%

+16%

+15%

7%

-1%

+18%

Rank Country
Change  of Origin

0

0

1
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